
Value Creation Model of JSW,

“Yompo-Yoshi (Benefits in all 4 stakeholders)”
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Products that contribute for 

reduction of CO2

● Injection Molding Machines

 (Promotion of light-weight vehicle)

● Clad Steel Pipes

 (Spread of natural gas)

Cutting-edge technologies and
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the next generation

● Film and sheet equipment

 (Separators for automotive batteries) 

● FPD equipment

 (Spread of OLED panels)

Products that help spread clean

energy

● Clad steel pipes

 (Transport pipes for natural gas)

● Hydrogen station

 (Spread of hydrogen energy)
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